
Choose a concept that interest you. 
Something you would like to find out about. 

This step is about  finding as much information on the concept as possible - broad research, 
recording data, creating list / key words, seeking opinions... 

Remember this is 35% of the inquiry process 

Create some little questions that you would like 
to solve 

and one big questions.  
A big question is an open ended question that 

follows this formula 

Question Starter + Content Words  = Small Question

Two Small Questions +  Conjunction Word  = Compound Question

Compound Question + Concept Keys = Big Question 

Connect  35%

Combine 20%

Create 25%

Communicate 10%
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To combine, is to bring all the facts, skills, understanding related to the concept together 
and start making connection between the knowledge, while prioritising important facts 

and skills. Using the prioritised knowledge 

Plan how you intend to solve the big question.

To create is to design 
a solution to Your big question. 

Considering “the why”, the audience and your capacity to build a prototype that accurately 
re�ects your solution. To create is closely tied with communication as re�ection and feedback is 

require during the create. 

To communication is to 
share your understandings

Collect feedback and respond to the feedback provided. Consideration of how to engage the 
audience is a critical part of communication.
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Clarify 10%

Remember this is 10% of the inquiry process 

Question Starters:  Where? Should? How? Why? 
Would? Who? What? When?

 Conjunctions: And, Or, But, Nor, So, For, Yet, 
After, Although, As, As If, As Long As, Because, 

Before, Even If, Even Though, If, Once Provided, 
Since, So That, That, Though, Till, Unless, Until, 

What, When, Whenever, Wherever, Whether, 
While  

Concept Keys: Adaptations, Causes, Changes, 
Characteristics, Communicate, Compare, 
Conditions, Connections, Consequences, 

Effects/Results, Importance, Relationship, Roles, 
Structure, Lifestyle, Survival / Defense

Outcome: Concept Knowledge, Topic curiosity, Questions

Outcome: The BIG QUESTION, Non Googlable

Remember this is 20% of the inquiry process 
Outcome: Combination of knowledge 

Outcome: Create a solution /prototype
Remember this is 25% of the inquiry process 

Outcome: Celebrate and Critique
Remember this is 10% of the inquiry process 

Student Centred


